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Training Business Leaders for China

MBA programs for Chinese students increase the city’s ties to the fast-growing economy

With China on track to dethrone the U.S. as the world’s biggest
economy in the next decade or two, Chicago is wisely looking to
strengthen its relationship with Chinese business. To that end, the
city formed Chicago China Economic Development Corp. in early
2007 —its first non-U.S. development office. In an online interview

with World Business Chicago, CCEDC
Executive Director John Thomson
identified one of the major barriers to
the city’s ultimate success: “The big-
gest challenge will be to raise Chinese

awareness of Chicago beyond Michael
Jordan?”

While few things can top a global
sportsicon, Chicago does have advan-
tages that should help it make inroads
with China. The city is the principal
link in the U.S. for air, rail, and highway
transportation, and the primary hub for
telecommunications and the Internet.
Chicago will get another boost from
Mayor Richard M. Daley’s push to teach
Chinese in the Chicago Public Schools.

But what may prove most important
of all is how Chicago is building human
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capital—both here and in China. The
city’s academic community is making
significant contributions by produc-
ing high-profile Chinese business
leaders. For example, the University
of Chicago Graduate School
of Business has alumni
clubs in both Beijing and
Shanghai and recently an-
nounced plans to expand its
Singapore campus, which
draws students from China.
Meantime, Northwestern
University’s Kellogg School
of Management and Hong
Kong University of Science
& Technology’s School of
Business & Management
have partnered to create an
executive MBA program that
includes participants from
around Asia.

At the University of Illinois
at Chicago, more than 1,600
students from China have
enrolled in the corporate
MBA program since 1995.
This program, the largest of its kind in
the U.S. for managers from the main-
land, is designed to instruct students
in functional aspects of business as
well as in the overall Western approach
to management. Being able to bridge
the gap pays dividends to both sides
and is helping
move China to-
ward new models
of global business
partnership.

Students such
as Fu Shoujie and

Yang Dongwei are playing important
roles in that development. A govern-
ment official in Liaoning province
before coming to UIC in 2000, Fure-
turned to work in the Chinese govern-
ment for several years before moving
into the private sector. In 2006, he was
named executive vice-president of
Guangzhou Honda Automobile. That
made him the highest-ranking non-
Japanese employee of the company. Fu
is currently directing a major initiative
toreduce the environmental impact of
manufacturing.

Yang, who completed the UIC pro-
gram in 2006, has assumed a deputy
director position in China’s central
government, where he is in charge
of writing rules, regulations, and
guidelines for the development of all
industries in the country. He says he
uses the concepts and experience of
American industries to help him deter-
mine which industries in China to sup-
port, limit, suspend, or terminate. He
also believes that businesses in China,
whether foreign or domestic, gain if
Chinese regulations more closely fol-
low Western business principles.

Toward the end of his 2007 interview
with World Business Chicago, Thom-
son listed several of the city’s other ad-
vantages that should appeal to China.
“Many Chinese studied at Chicago
schools” was among them. Having seen
the success of these students firsthand,
Icontend that tops thelist. I1BwWI

Stefanie A. Lenway is dean of the Col-
lege of Business Administration at the
University of Illinois at Chicago.

Students go on to important jobs. Fu Shoujie
is a top executive at Guangzhou Honda. Yang

Dongwei writes guidelines for all industries
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