MKTG.  360:  INTRODUCTION TO MARKETING

Course Content and Administration
Professor Chem Narayana
The Broad Goal of MKTG. 360: Introduction to Marketing.  MKTG. 360:  Introduction to Marketing is the first, introductory course in the undergraduate marketing curriculum.  The goal of the course is to present a survey of the basic concepts of marketing and the activities of the marketing manager. 

Objectives of MKTG. 360: Introduction to Marketing.  MKTG. 360: Introduction to Marketing has been designed to:
· Develop the student's understanding of the basic concepts and terminology of marketing.

· Expose the student to the key functions of marketing management.

· Present current, "real time" examples of marketing management in action, covering the planning and execution of marketing strategies.

Teaching Techniques. MKTG. 360: Introduction to Marketing will involve several teaching techniques including:
· Lecture presentation of basic marketing concepts.

· Audiovisual material illustrations of "real time" marketing management in action.

Class Policy on Cell Phones.  If you have a cell phone or pager, PLEASE TURN IT OFF before entering the classroom. 

Textbook.  The required text for MKTG. 360: Introduction to Marketing is: 

MARKETING: AN INTRODUCTION

Armstrong, Gary and Kotler, Philip

Fifth Edition, Prentice Hall, 1999.

Additional Material: There will be a class web page that will offer updated grades and an announcement section. Note: The announcement section should be checked often. We will post announcements frequently. It is the student’s responsibility and a class requirement to check the announcements on a regular basis. 

http://www.uic.edu/classes/mktg/mktg360cln is the location of the class web page.

Class Absence Policy.  Students enrolled in MKTG. 360: Introduction to Marketing are expected to be in class at every class meeting. 

We will be giving 6 random, unannounced quizzes based on material covered in lecture throughout the semester. Each quiz will be worth 10 points and will count as class attendance and participation. We will count the top 5 scores (5 higher scores out of these 6 quizzes) into each student's final grade. An absence on the day of a quiz will result in a "0" for that day's Quiz. Being late for a quiz will be counted as an absence.
Calculation of the Course Grade: Grading Elements and the Grading Formula

Required Grading Elements.  The course grade will be based on the following required grading elements.

	Required Grading Elements
	Maximum Grade Points

	Quizzes (5)
	50

	Examination 1:
	

	50 question examination 
	

	(Chapter 1-4)
	50

	Examination 2:
	

	50 question examination
	

	(Chapter 5-8)
	50

	Examination 3:
	

	50 question examination
	

	(Chapter 9-12)
	50

	Final Examination:
	

	50 question examination 
	

	(Chapter 13-16)
	50

	Total Number of Potential Grade Points
	250


*The tentative examination dates are listed in the Course Schedule.

Calculation of the Course Grade.  The course grade curve will be calculated based on the class performance on these required assignments totaling 250 points.  After each examination, the examination scores and the approximate course grade curve will be announced.  Thereby, each student will know approximately what her/his grade standing is in the course throughout the semester.

Instructor Contact and Office Hours

Telephone Contacts

Instructor:

Professor Chem Narayana



University Hall 2215



Office Telephone: 312-996-5349




 
Managerial Studies Department Telephone: 312-996-2680

Teaching Assistant:
Jane Zhu





University Hall 2228




Office Telephone: 312-355-1337




E-Mail: zzhu2@tigger.uic.edu (please keep “tigger” in the email address)

Office Hours

Professor Narayana:
Tuesday and Thursday       
8:30 AM - 9:15 AM (UH 2215)
Jane Zhu:

Tuesday and Thursday

12:30 PM - 1:30 PM (UH 2228)

Any student wishing to meet with Professor Narayana should schedule an appointment, preferably during office hours.  Please contact Jane Zhu for appointment with the professor and the TA. 

	MKTG 360:  INTRODUCTION TO MARKETING

	
	
	

	Semester Schedule

	
	
	

	
	
	

	Date
	
	Discussion Chapter

	August 21
	Tuesday
	Course Policies

	August 23
	Thursday
	Chapter  1

	August 28
	Tuesday
	Chapter  1

	August 30
	Thursday
	Chapter  2

	September 4
	Tuesday
	Chapter  3

	September 6
	Thursday
	Chapter  4

	September 11
	Tuesday
	Chapter 4 (Video)

	September 13
	Thursday
	FIRST TEST 50 POINTS (CHAPTER 1-4)

	September 18
	Tuesday
	Chapter  5

	September 20


	Thursday
	Chapter  6

	September 25
	Tuesday
	Chapter  6 

	September 27
	Thursday
	Chapter  7

	October 2
	Tuesday
	Chapter  8

	October 4
	Thursday
	Chapter  8 (Video)

	October 9
	Tuesday
	SECOND TEST 50 POINTS (CHAPTER 5-8)

	October 11
	Thursday
	Chapter  9

	October 16
	Tuesday
	Chapter 9 (video)


	Date
	
	Discussion Chapter

	October 18
	Thursday
	Chapter  10 (Video)

	October 23
	Tuesday
	Chapter 10

	October 25
	Thursday
	Chapter  11

	October 30
	Tuesday
	Chapter  12

	November 1
	Thursday
	THIRD TEST 50 POINTS (CHAPTER 9-12)

	November 6
	Tuesday
	Chapter  12 (Video)

	November 8
	Thursday
	Chapter  13

	November 13
	Tuesday
	Chapter  14

	November 15
	Thursday
	Chapter  14 (Video)

	November 20
	Tuesday
	Chapter  15



	November 22
	Thursday
	Thanksgiving Holiday

	November 27
	Tuesday
	Chapter 16

	November 29
	Thursday
	Course Review

	December 3-7
	Monday-Friday
	FINAL TEST, 50 POINTS (CHAPTER 13-16)

 at Scheduled Time During Exam Week


