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What We’ll be Covering

• Library 2.0
– What is it?
– Why is it important to us?

• Library 2.0 Applications
– For freshmen
– For senior

Web 2.0 Definition from O’Reilly
“A core concept of Web 2.0 is that people are 
the content of sites. That is, a site is not 
populated with information for users to 
consume. Instead, services are provided to 
individual users for them to build networks of 
friends and other groups (professional, 
recreational, etc.). The content of a site then, 
comprises user-provided information that 
attracts new members of an ever-
expanding network.”

Library 2.0 Library 2.0: Definition 

“Any service, physical or virtual, that successfully 
reaches users, is evaluated frequently, and 
makes use of customer input is a Library 2.0 
service. Even older, traditional services can be 
Library 2.0 if criteria are met. Similarly, being new 
is not enough to make a service Library 2.0. ”

Credit: Michael E. Casey and Laura C. Savastinuk, Library
Journal, September 1, 2006
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L 1.0 L 2.0

Closed stacks  -->  Open stacks
Collection development  -->  Library suggestion box

Preorganized ILS  -->  User tagging
Walk-in services  -->   Globally available services

“Read-only” catalog  -->   Amazon-style comments
Print newsletter mailed out  -->   Team-built blog

Easy = dumb users  -->   Easy = smart systems
Limited service options  -->   Broad range of options

Information as commodity   -->   Information as conversation
Monolithic applications   -->   Flexible, adaptive modules
Mission focus is output   -->   Mission focus is outcome

Focus on bringing ‘em in  -->   Focus on finding the user
ILS is core operation  -->   User services are core

Credit: K.G. Schneider

Library 2.0: Importance
Our users are changing

• 69% of respondents feel that information from a search engine 
is at the same level of trustworthiness as a library information
source.

• 93% of the total U.S. respondents said No, they do not trust the 
information more if they pay for it. This attitude was consistent 
across all geographic regions surveyed and library card holder 
status.

• Librarians are rated as the least-used cross referencing source 
for validation, at 16% of all respondents.

Credit: OCLC, 2005

L 2.0 Application for Freshmen

1. Blog
2. RSS
3. Social networking websites
4. Wiki

Blog

Blog Software
Free:
Blogger (http://www.blogger.com) 
WordPress (http://wordpress.org/)

Commercial:
Expression Engine (http://www.pmachine.com/)
Typepad (http://www.sixapart.com/typepad/)

Mix:
Moveable Type (http://www.movabletype.org/)
LiveJournal (http://www.livejournal.com/)

Promote Your Blog
Incorporate your blog into the library website
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Promote Your Blog (cont.)
• Set up RSS (Really Simple Syndication) for your 

blog

• Submit your RSS to feed readers, aggregators 
and directories
– Bloglines (http://www.bloglines.com)
– Syndic8 (http://www.syndic8.com/)
– Jordo Media (http://www.jordomedia.com/)

• Place a RSS icon on your library website 

Setting Up RSS
• Requirement

– a server, a database, a server-side scripting 
language

• RSS feed
– Hand code XML
– RSS Builder 

(http://www.snapfiles.com/reviews/RSS_Builder/r
ssbuilder.html)

– IceRocket RSS Builder (http://rss.icerocket.com/)
– Feed2js (http://feed2js.org/)

RSS in Practice

1. Announce new books/materials
• http://anulib.anu.edu.au/epubs/innopacnewbooksrss.html

2. Update on electronic resources
• http://ebling.library.wisc.edu/bjd/journals/rss/index_guest.cfm

3. Promote library events
• https://feeds.uchicago.edu/index.shtml

4. Spread library news
• http://ee.iusb.edu/index.php?/libnews/rss_atom/

Social Networking Websites

• MySpace
– No. of users: 106 million+
– Target audience: anyone who is 14+
– The world's fifth most popular English-language 

website 
• Facebook

– No. of users: 25 million+
– Target audience: mainly college/university student, 

but open to everyone recently
– The sixth most visited site in United States

How to Promote Your Library?
1. Look for friends

2. Customize your profile

3. Set up blog

4. Set up photo album

5. Invite friends to library event

Look for Friends
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MySpace

Profile
Facebook

Profile

Create Blog Entry: MySpace MySpace Blog

Create Note Entry: Facebook

Facebook

Note
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MySpace Photo Album

Facebook
Photo
Album

My Event: MySpace Create an Event: MySpace

Invite People to Event: 
MySpace Want to Know Who is Coming?
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My Event: Facebook
Create and 

Invite 
People to 

Event: 

Facebook

A New 
Event is 

Up!

Who is Coming?

Facebook: Post an Item Facebook Group
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Wiki
What is it?
• “Wiki” means quick, a Hawaiian word 
• A website that allows visitors to add, remove, 
edit and change content
• An effective tool for mass collaborative 
authoring

What is it good for?
• Policies, Procedures, Manual
• Subject guides
• Style manual

Wiki Software
Host it yourself:
MediaWiki (http://www.mediawiki.org/wiki/MediaWiki)
PhpWiki (http://phpwiki.sourceforge.net/)
PmWiki (http://www.pmwiki.org/)

Host it somewhere else:
PBWiki (http://pbwiki.com/)
Wetpaint (http://www.wetpaint.com/)

Want to find out more?
WikiMatrix (http://www.wikimatrix.org/)

Wiki in Practice

http://www.library.ohiou.edu/subjects/bizwiki/index.php/Main_Page

Wiki in Practice (cont.)

http://albystaff.pbwiki.com/

L 2.0 Application for Senior

• Mashup
– Origin from the hip-hop music practice of 

mixing two or more songs.  
– A new breed of Web-based applications 

created by hackers and programmers 
(typically on a volunteer basis) to mix at least 
two different services from disparate, and 
even competing, Web sites.

In the Past
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Interactive Map & Direction

http://www.iusb.edu/~libg/Mapquest/index.shtml

Yahoo! Pipes

http://pipes.yahoo.com/pipes/pipe.info?_id=gPEMKZHu2xG39IWq6kjTQA

Google Gadget

http://www.blyberg.net/2006/08/18/go-go-google-gadget/

Start Mashing Around

Questions? Vincci Kwong
Head of Web Services

vkwong@iusb.edu
AIM: HiMffy

Contact


