Goal 7

The Library will implement a comprehensive marketing and public relations program to increase its visibility among and use by both internal and external constituencies.


Action
Priority
Locus of Responsibility

	1. Target new faculty and graduate students through the establishment of a program of welcome events and materials for new faculty and new graduate students at Library sites, newsletters, and graduate level research workshops.
	
	

	2. Recognize faculty research by posting lists of new faculty books on the Web and creating New Books by Faculty displays. 
	
	

	3. Expand liaison program in order to provide more extensive outreach to all campus departments as well as student organizations and select campus services such as the Writing Center.
	
	

	4. Strengthen the idea of “library as place” through events such as book discussions, lectures and art exhibits hosted at the Library.
	
	

	5. Provide a listing of electronic resources that are accessible to alumni and others from off campus.
	
	

	6. Develop a suite of Web pages offering services and information targeting alumni.
	
	

	7. Designate a librarian as liaison to the University of Illinois Alumni Association.
	
	

	8. Draw on external expertise such as advertising consultants, graphic designers, and the university’s own publication and promotion services to develop professional-grade, thematically unified promotional materials. 
	
	

	9. Provide workshops to Library staff on promoting Library resources and services to the UIC community and implementing marketing guidelines. 
	
	

	10. Create a Web-based guide for staff to basic marketing principles, samples of best practices, venues for promotion, and contact information. 
	
	

	11. Explore and/or implement such possibilities as blogging and RSS feeds, links connecting specific user populations to specific resources.
	
	

	12. Promote customizable resources and services. 
	
	


