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Dentistry

The mission of the University of Illinois at Chicago College of Dentistry is to promote optimum oral and general health to the people of the State of
Illinois and worldwide through excellence in education, patient care, research, and service. The College identifies the following Institutional Goals

to meet this mission:
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. To prepare highly qualified healthcare professionals, educators, and scientists in the basic and oral health sciences;
. To provide patient-centered care services that are comprehensive and compassionate for a diverse population;
. To provide student-oriented educational programs that prepare individuals for the thoughtful, ethical practice of dentistry and life-long learning;
. To foster collaborative research and develop specialized centers for innovative research in areas of health and disease;
. To address community and regional health care needs through outreach initiatives, educational programs, and consultative and referral services;
. To maintain a leadership role in forming health care policy at the university, state, and national levels;

. To be a worldwide resource for continued professional development;
. To provide an environment for individual growth founded on mutual respect and professionalism; and
. To value and seek diversity in students, staff, faculty, and patients.

Graduate Enrollment
Professional Enrollment
Total Enrollment

Bachelor's Degree Awarded
Master's Degree Awarded
Professional Degree Awarded
Adv. Certificate

Total Degrees Awarded
Tenured, Tenured Track Faculty
Nontenurable Faculty

Total Faculty

Academic Staff

Support Staff

Post-Docs

Women| % |Nat. Amer| % |Afr. Amer| % |Asian| % |Hisp| % |White] % | For/Unk Total
164 |51% 1 0% 24 8% | 89 |28%| 24 | 8% | 157 |49% 25 320
43 |51% 0 0% 2 2% | 20 |24%| 5 | 6% | 43 |51% 14 84
207 |51% 1 0% 26 6% | 109 |27%]| 29 | 7% | 200 |50% 39 404
21 |53% 0 0% 1 3% | 5 |13%| 5 |13%| 26 [65% 3 40
12 |57% 0 0% 1 5% | 4 |19%| 0 | 0% | 11 |52% 5 21
54 |57% 0 0% 3 3% | 39 |41%| 10 |11%| 37 [39% 6 95
15 |52% 0 0% 4 14%| 6 [21%| 1 | 3% | 12 |41% 6 29
102 |55% 0 0% 9 5% | 54 |29%| 16 | 9% | 86 |46% 20 185
18 [32% 0 0% 2 4% | 14 |25%| 2 | 4% | 38 |68% 56
20 |[33% 0 0% 6 10%| 10 [17%| 2 | 3% | 42 |70% 60
38 [33% 0 0% 8 7% | 24 |21%| 4 | 3% | 80 [69% 116
36 |[67% 0 0% 7 13%| 11 [20%| 6 |11%| 30 |56% 54
81 |[90% 0 0% 45 50%| 0 |[0% | 32 |36%| 13 |14% 90
1 [11% 0 0% 0 0% | 5 |56%| 0 |0% | 4 [44% 9
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